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ABSTRACT: We present direct evidence that marketing ability is in part determined genetically.
Tracking a panel of sales people over 13 months, we collect data on their sales performance,
effort, experience, tasks and — importantly — their genes. Using state-of-the-art genome-wide
association study (GWAS) methods, we identify genetic variants that significantly predict sales
performance. Genetics accounts for 11% of variation in sales performance in our data, more so
than sales effort. We discuss implications of genetic self-awareness, in domains such as work

design, career choice, and mechanism optimization.

MARKETING
@ m} %EEQR DEPARTMENT




