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ABSTRACT:  

Why do people value original artworks more than identical duplicates? What explains consumer 
demand for celebrity memorabilia or luxury products? This talk explores the psychological 
mechanisms underlying people’s concept of authenticity.  I will discuss the results of several 
empirical studies aimed at uncovering the key psychological factors, as well as broader 
questions surrounding the origins of this phenomenon.  

 

 

 

 

 

 

 

 


