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“Predicting Individual Behavior with Social Networks”

Predicting behavior is a fundamental objective of the social sciences.

With the recent availability of social network data, it has become possible to predict

what an individual decides to do based on the activities of his or her social contacts. To
advance the predictive abilities and knowledge of the sciences, however, such

predictions must improve upon existing baseline models. | employ an online network

of over 100 million people to predict a diverse range of individual-level decisions from
patronizing an offline department store to joining a recreational league. In each

instance, predictions of initial adoption were substantially improved by incorporating

social data. | discuss factors that may govern the usefulness of social data for

prediction, including whether initial or repeat behaviors are being predicted, and the

nature of available predictors.
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